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REMOVALS

Organized events

(derbies, tournaments, challenges)
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SEAFOOD MARKET
DEVELOPMENT
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Edible invaders

High demand

Free market approach



SEAFOOD MARKET
DEVELOPMENT

Challenges & Misperceptions

* Handling aversion

* Poisonous vs. venomous

* (Ciguatera

 Supply (hunting, traps,
incentives)

e Sustainability




EQUIPMENT DEVELOPMENT Y A

New or New Applications

Spears & Tips
Containers

Gloves

Traps (in progress)
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EQUIPMENT DEVELOPMENT

Challenges

* Existing regulations
* Permitting
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OUTREACH

v’ Awareness

v’ Social networking

v’ Recruitment

v" Training/Certification
v' Fundraising

v' Promote consumption

v Coordinated planning

T CAUSES JRARASA#NG - EEPISER SEATFISHipa="
?s VORKELNG SALING ADVENT 15\3

& MM ' snwn w m’l ‘I;‘/‘/ SAILING Gsl NSET ADVENTU RFs‘V
\NfQESg & _

@\ +NVERALD

7, EMERALD COASTOPEN LIONFISH TGU.WAMENT ) Y COAST

A Q
|

NERITIC




REGULATIONS

Adaptive Management

Regulation changes/relaxation
v' Hunting (spears, gloves, diving
gear, training, permits)
v’ Commercial sales
v’ Trapping
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Hand capturing lionfish
e Alex?

Bounties or monetary rewards

e Host event instead

Training predators

e Unsuccessful

e Unsafe interactions
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STEVE GITTINGS: steve.gittings@noaa.gov
HOLDEN HARRIS: holdenharris@ufl.edu

ALEX FOGG: fogg.alex@gmail.com
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